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Abstract

This research aims to study the current market situation and strategies for the
development of marketing for hotels and resorts in Mueang District, Prachuap Khiri Khan
Province. A qualitative research methodology was employed, which included in-depth
interviews and Focus Group Discussions with business operators, hotel and resort managers,
and customers who have previously used services in the area. The findings revealed that most
hotels and resorts in the region use technology and online media for marketing, particularly
utilizing social media for promotion and attracting tourists. Additionally, the research
highlichted the focus on strategies that create unique customer experiences, such as organizing
local events and offering special services. The study also identified that business operators
face high competition and uncertainties in the tourism market, requiring them to quickly adjust
their marketing strategies to cope with changing circumstances. Based on the findings, the
research recommends that hotels and resorts emphasize the use of technology in marketing,
development of customer experiences, and adaptation of strategies according to market

conditions to ensure sustainable business operations.
Keywords: The Marketing Development, Marketing Strategies, Prachuap Khiri Khan
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