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ENTERPRISES IN YALA PROVINCE

waneu Funsain’ | suwnsel indssdngu? , Bewa unid® | 33end aasene
Email 136768028@yru.ac.th, 136768029@yru.ac.th, 136768038@yru.ac.th,
136768041@yru.ac.th
a3l vegrane® , guald yunuan®, leils vedylgs’
Email nimarunee.h@yru.ac.th, usanee.p@yru.ac.th, sofee.h@yru.ac.th
123400 fAnwseaulSyne3s aineNimesIsnIkasnAlulagRIva uInedusvdgesan
56Tgnan36NUInm AnIneINsianTs uinerdesudgera
Email 136768028@yru.ac.th

o/ 1

Unang

a o

ao & ¢ oA o ¢ o <
n53eilidngusvasdiiefnwsuuuumsvinaineeulatvesdusenaunts SME vuiaLén
nquiimanssuludminezan lnglduuuasuauiudeyasnngudiegne 35 au wnsieideyanie
ALd Fevar Anade uardiundonuunnggIu KanIenUI Freunuuaeuaudlng duine

v

¥e Souaz 57.14 a1y 31-40 U Fesay 54.29 szaumsAnwidseudnwiuazUIunies Sovay 22.86

¥
= ¥ I ¥ A I 14

wandneifidoudedmedlie/Mfiuilos 1wy duadin funde dlva fihe fovas 42.86 Feams
ﬁﬂwﬂﬂﬂmﬁ%m’mﬁwqmﬂﬁa Facebook Page/Facebook Marketplace $o8az 44.93 \flosa1n
WdgnAladny Seway 28.45 gusznaunishinud A iudINUsEaunNsnaInauteInI1en1Tie
F1vningundign Aede 4.56 sesaunAedunandusiuazsinn Aede 4.53 uaziunsdaaiy

nsnan ARy 4.36 lnesiudanudidgeglusziuunn Anade 4.49
AdAy: nsnaineeulall fUsenaun1s SME sinanssu

Abstract
This research aims to study online marketing patterns of small-scale SME entrepreneurs
in the handicraft sector in Yala Province, using questionnaires to collect data from 35

samples, analyzed through frequency, percentage, mean, and standard deviation. The results
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show that most respondents were male 57.14%, aged 31-40 years 54.29%, with secondary
and bachelor's degree education levels 22.86%. The most popular handicraft products were
handwoven/local fabrics such as batik, pateh, silk, and cotton 42.86%. The most popular
online distribution channel was Facebook Page/Facebook Marketplace 44.93% due to easy
customer accessibility 28.45%. Regarding the marketing mix, entrepreneurs prioritized
distribution channels most highly mean 4.56, followed by product and price mean 4.53, and

marketing promotion mean 4.36, with overall importance at a high level mean 4.49.
Keywords: Online Marketing SME Entrepreneurs Handicrafts
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