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Abstract

This research aimed to explore online marketing strategies used by small
entrepreneurs in Yala Province, examine the types of online platforms selected for marketing
strategy implementation, and propose appropriate online marketing strategy development
guidelines suited to the local context. The sample consisted of 370 small entrepreneurs in
Yala Province. The findings revealed that entrepreneurs employed online marketing strategies
at the highest level overall (X = 4.19, S.D. = 0.53). Platform selection and online sales
strategies were at the highest level (X = 15.34, S.D. = 0.58), with TikTok being the most
popular platform (X = 4.18), followed by Facebook (X= 4.03). Product and service

presentation strategies showed attractive image composition at the highest level (X = 4.32).

Local content marketing strategies indicated that entrepreneurs used Malay language for
customer communication at a high level (X= 4.09). Online marketing promotion strategies

revealed that organizing promotions during important festivals was at the highest level (X=
4.14). This research proposes online marketing strategy development guidelines that consider
cultural context and local language, as well as appropriate platform utilization to enhance

online marketing effectiveness for small entrepreneurs in Yala Province.

Keywords: Online Marketing Strategies, Small Entrepreneurs, Yala Province, Digital Marketing,
Local Content Marketing
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