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Factors that are Important from Marketing Communications to the Thailand
Premier League Football Club, Case Studies of Marketing Communication in
Social Media
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Abstract

The purposes of this study were to study (1) social media behavior, essential factors
of social media marketing and consumer purchasing behavior from marketing
communication via social media marketing, (2) to compare personal characteristics and
social media behavior that influence the consumer purchasing behavior from social media
marketing communication, (3) to study the relationship of essential factors from social media
marketing that affect purchasing behavior from marketing communication via social media
marketing. The sample of this research included all 400 people who used social media on a
regular basis. Data collection was done by using the online questionnaires. The statistics
involved quantitative study were presented in percentages, arithmetic means, and standard
deviation. The hypothesis testing employed the one-way analysis of variance and the
regression analysis. The findings can be summarized as follows: The sample was mostly
Female and the highest education level of the sample was mostly bachelor degree. In terms
of occupation, the sample was mostly private company employees. The sample had an
average age of 28.52 years old with an average monthly income of 25,937.50 baht. The
research result indicated that (1) the popular social media were Facebook and the main
purpose of using social media were to have interactive conversation on interact among
friends and network members. The reason to use social media was that social media was
quick and easy to communicate. In using online social media, the most active period was
from 8.01 pm to 12.00 pm. Mostly, the location to use online social media was at home.

And personal computer (PC) was the digital device most respondents made use of when of
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using online social media. The essential factors of social media marketing communication
that influence the purchasing behavior revealed that the sample on average rated social
media marketing communication at the highly important level. After using social media
marketing communication in cognitive step, affective step and behavioral step, on average
the purchases after using social media marketing were at the highest level. (2) The difference
in gender did not affect purchasing behavior from marketing communication. But the
difference in age, education level, occupation, income, type of social media always used,
purpose of social media using, social media reasons for using and social media characteristic
for using affect purchasing behavior from social media marketing communication significantly
at the level of 0.05 (3) The important factors from social media marketing communication
were related to purchasing behavior after using social media marketing communication at
cognitive step, affective step and behavior step in the same direction and in different

directions significantly at the 0.05 level.

Keywords: Social Media / Marketing Communication /Thailand Premier League football club
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Jadedrdvasnisieasnisnana Andudszans
Y4 . . Beta t Sig.t
Tuguwuudedeauaaulall annad (b)

1. AuNIIRBUANRIHBEUILARA 0.167 0.104 1.675 0.000*
2. frumsdoansaovg 0.066 0.046 0.685 0.095
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5. é’mmiﬁmuaﬁiam 0.231 0.161 2.521 0.694
6.0 MUANNADAARDINUNINEN WAV -0.053 -0.041 -0.543 0.012*
DIANT
7. PULDNANYAIUDIDIANT 0.630 0.456 6.628 0.587
AT (Intercept) 8.262 4.298 0.000*

R2 = 0.312, SEE = 5.500 , ADJ R2 = 0.299 , F = 23.432 , Sig. Of F = 0.000

WUUTIARINITIATIZYA Cog = DO + blinstant + b2interac + b3indiv + bdinsight +
b5Invis + béinteg + b7lden
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UadvdAyvasnisieansnisnann Adudseans ,
TusUnuudedsausaulatl annay (b) et i et
1. sunsnevaueiaguilam 0.065 0.041 0.648 0.517
2. éﬁuﬂ’]i%@ﬁﬁﬁ@ﬂ‘ﬂﬂﬂ 0.273 0.195 2.846 0.005*
3. funIneuaUesIERUYAAG -0.300 -0.232 -2.925 0.004*
4. PuUANABINTYRIUTINA 0.202 0.160 1.971 0.049%
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D9ANT
7. MULONANYAIYDIBIANS 0.441 0.324 4.605 0.000*
ATl (Intercept) 8.489 4.429 0.000

R2 = 0.296 , SEE = 5.470 , ADJ R2 = 0.282 , F = 21.694 , Sig. Of F = .000

WUUTIARINITIATIZY Affect = b0 + blinstant + b2interac + b3indiv + bdinsight +
b5Invis + bélnteg + b7lden
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A3 3: MTIATIannesNgRnTTunaIUslnAdodinuaulatTungAnssuiutladediAgueinis
doansnisnann lugduuudedenueaulatl (N=400)

Jeduddnyvasmsieansninain | Arduuseans .
| o ¢ Beta t Sig.t
lugUuuvdadenuaaulai annag (b)

1. funsnoUauewaruslag 0.093 0.053 0.802 0.423
2. ﬁﬂum’i%@ﬁ’ﬁﬁm%’lﬁ 0.200 0.130 1.791 0.074*
3. ANUNINDUAUBITLAUYARA -0.247 -0.168 -2.024 0.044%
4. PMuUANNABINITYRIRUTIAA 0.101 0.073 0.845 0.398
5. éf'mmiﬁ'nauatﬁam 0.425 0.274 3.998 0.000*
6.91UANFDAARDITUNINAN YOIV -0.374 -0.269 -3.291 0.001*
99ANT

7 BUleNSNWIVEIBIANS 0.517 0.345 4.688 0.000*
ﬂ"]ﬂﬂ‘ﬁ (Intercept) 11.104 4.976 0.000*

R2 = 0.202 , SEE = 6.396 , ADJ R2 = 0.187 , F = 13.237 , Sig. Of F = .000
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futhufinasontsdenanfasinguslnededinteaulatiminisdeasnmsaanniisnsiueseiiodfay
n9adiAn 0.05 mqmmumagmﬁé]’jﬂlﬁ

Whvnenietnguszasdlunislidedinueeulatasdinaronistendnfasivieuinimmdan
Wsusteyananfusinsouinisuansieiu iesanguilaaviinguidedeaussulatliiienis
Aasodoasuninguilliifiednsutmans vieududunanguillfifioautuiafissesnaieistiin
Mnegiumnieiu azdwmalvinisuilnafodinueaulatiinlugnstoaudluusasddutunginga
snariulusme

auufigiuded 2 woinssunislddodsauooulatvesfuilaafiuandetu fuadenisie
wandnrivdsslnafedinueaulatinianisiearsnisnainuansnaiu wuin wAnssunislddedsay
poulativasfuslnaiiunndnafudy finadenisdendnfusviauilnadodinuesulatinienisdoas
nsmaeiisnsiuededifuddynsadnn 0.05 asanuauLRgIuTiaald

MnuaMTIEIiud Ussnvmesdedinueaulatiosdinanenistendnfasilunng dudu
LLaz;:Iﬁisi’quu Youtube egnsasinaneazinsdenanteilusisutusieg snnindeussanaunty
1angaaLAves Youtube Miiudedsauooulatifiuaninmedoulmuazidowilmannudla
ldefuduslng aenndesiuiuiAnuetesy santdun (2553) lauusseianuazidSouiisuaiy
unnAnsvesdedsnusaulavsaniois 3Ussantiufle Facebook Twitter wag Youtube

aundgiuded 3 Yaduddyannsdoasmsnaslugiuuudedsnuesulatifinudusiusiu
miszjawamﬂmmaamuﬂmmnmiaamsmsmmeﬂ,mﬂquaamﬂmaulau Tummwumm WU
i’]%EJmmumﬂmiaamimmmmimﬂLLwaamﬂuaaulau fenuduritusianistondnfasivds
wilaededenussulatmensieansnisnarn Tufimmsfiunndneusgrafitfodfaymsadid 0.05
wariladuddyanmsdoasnmanaialusUuuudedsauesuladlunsasduiiauduiusienisdo
wanfsviaslnadedsauooulatinamsieasmanainusazddudulufiendiinetu s
aunRguiicels
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aruddysomsuimsiansfieliasadifeuilaalfesiouiats wasihmnlugnistondnas
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Adeves lefidnduazisle (3salada (OTX and DEI Worldwide,2008) fivinns@nuiizesues
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