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Abstract

 The objectives were to study the 

Marketing mix factors are correlated behavior 

with to buying furniture selection of con-

sumers in Bangkok.

 The sample was 400 consumers in 

Bangkok Survey questionnaire was check  

list and 5 scales used for data collection the 

analysis data was descriptive statistics was 

used for data analysis in order to describe 

frequency distribution, percentage, mean, 

standard deviation and to compare t-test, 

 The results were as follows:

 1. Consumers are female aged  

between 30-35 years old, single status, 

bachelor degree and working as employees 

in private companies with 30,001-40,000 

baht per month.

 2. Marketing mix factors, it was 

demonstrated that the factors had an effect 

of selecting the furniture in overall at high 

level.

that new furniture was mostly bought  

replacing the damage one. The strangeness 

of the product was the ground for selection, 

and knock-down furniture was selected more 

favorably. The paying manners credit card 

had equal proportions. Additionally,  

the following persons who were likely  

persons in the family, relatives, husband  

or wife. Television media was searched for 

decision, meanwhile department store was 

the popular marketplace.

 4. Hypothesis test, the results were 

 

buying selection. It was found that the  

customers having difference in age put  

emphasis on marketing factors differently at 

 

Marketing mix factors affecting buying  

decision. It was pointed out that the  

customers who placed emphasis on marketing 

factors differently had no difference in  

buying behavior of the furniture.

 Marketing Mix Furniture and 

Behavior
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