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Abstract

The purpose of this research were to
study personal characteristics that affects
behavior and marketing factor and to study
relationships between marketing factors that
were product, price, place and location,
personnel, marketing promotion, service
process and physical environment with
visit behavior. The samples were 400
consumers who visited Market Place
Bangborn, Market Place Pracha Utit, Market
Place Sukhapiban 3. Siam Future Tower
Center 4 Sukhumvit 71, Market Place
Thonglo 4, Market Place Thungmahamek,
Piyarom Place (Sukhumvit 101/1), and
Market Place Nawamin Sukaphiban 1.
Descriptive statistics used for data analysis
included Percentage, Mean and Standard
Deviation, Chi-Square, t-test, One-Way
ANOVA, if the difference in pair was found,
use LSD method and the Pearson Correlation
Coefficient.

The results were as follows:

Most of participants who answered
questionnaire were female at age of 21-30
years, level of education was bachelor degree.
Most of them did trading or owned business
and their marital status was single.

Consumer behavior who visited
community malls mainly for shopping.
The main reason to visit was it’s near
to home. They mainly decided themselves
to choose service. Average expense for

buying product and service per visit was
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500-1,000 Baht. Frequency of visits was 1-2
times per month and they mostly visited on
Monday during 17.01-22.00 hrs.

The attitudes toward marketing factors
affecting visit behavior were generally in
high level. When considered by factors,
consumers had attitudes in high level toward
marketing factors affecting buying behavior
included personnel, service process, physical
environment, marketing promotion and price
respectively and they had their attitudes in
middle level towards place and location.
Comparison of personal characteristics
affecting toward visit behavior classified by
gender, age, occupation, education, marital
status was significantly different in statistic
at level of 0.05 and consideration of
relationships between personal characteristics
and marketing factors classified by gender
was not different but significantly different
in statistic at level of 0.05 when classified
by age, occupation, education, marital status.
Significant relationships between marketing
factors and consumer behavior in statistic at
level of 0.05 consisted of product factor
related with purpose of visit, price factor
related with time of visit, place and location
factor related with frequency of visit,
marketing promotion factor related with day
and purpose of visit and personnel and
physical environment factors related to

person involved in choosing service.

Keywords: Marketing factor Community

Mall and Behavior of customers
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