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Abstract

The objective of this research is
to study the media exposure and purchasing
intention of out-of-home digital media
consumers in Bangkok Metropolis. Demo-
graphic characteristics, out-of-home digital
media exposure behaviors, lifestyles in terms
of activities, interests, and opinions,
marketing information reception through
out-of-home digital media, and the intention
to purchase out-of-home digital media
products were studied. The sample in this
research was 400 Bangkok Metropolis
consumers. Questionnaires were used for data
collection. Statistics used for data analysis
were percentage, arithmetic mean, standard
deviation, one-way variance analysis,
multiple-regression analysis, using statistical
package. The findings indicated that
The consumers of different levels of
education and average monthly incomes had
different intentions to purchase out-of-home
digital media products with statistical
significant level of 0.01. Different out-
of-home digital media exposure behaviors
including frequency, duration, location, and
digital-media message reading led to
different intentions to purchase out-of-home
digital media products with statistical
significant level of 0.05. Their lifestyles in
terms of activities, interests, and opinions
could predict the intention to purchase
out-of-home digital media products by 54.5%

with statistical significant level of 0.01.

Marketing information reception through
out-of-home digital media could predict the
intention to purchase out-of-home digital
media products by 82.5% with statistical

significant level of 0.01.

Keywords: media exposure, purchasing

intention, out-of-home digital media
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